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Assess your current partnerships worksheet  
 
Tasks: (1) Individual question reflection time.  (2) Break up into groups to discuss and brainstorm next steps 
 
Reflection Questions: 

1. Does your local CME (continuing medical education) work involve NPCs (non-physician clinicians)? 
2. Do you or your sending organization/institution have the capacity to expand CME to NPCs? 
3. Team-based care culture - learning from everyone, speak up if you see something, etc. is culturally dependent. What has your experience 

with this been? 
 
Brainstorm Questions: 

4. What strategies have worked to encourage quality improvement? 
5. What strategies have worked to establish longitudinal curricula in CME? 
6. How can we model team-based care? Is it culturally appropriate to do so? 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 



Current activities 
What type of program are you currently involved with? Describe it in 2 sentences. 
 
 
 
Are you currently involved with local CME?  If yes, Describe it in 1-2 sentences.  If no, Describe your current activities in 1-2 sentences. 
 
 
 
Who are the local clinicians that you work with? List the individuals or training levels of clinicians. 
 
 
 
 
Who are you in regular contact with now? 
 
 
Are your contacts central at a referral center or peripheral/rural? 
 
 
Who can you get in contact with? (Resources) 
 
 
Who would you like to get in contact with? (Wishlist) 
 

 
 

 
 
 
 

My current clinical contacts/partners: 
Contact Name Training 

level 
Regular 
contact 

(√) 

Central 
(√) 

Peripheral/ 
rural  
(√) 

     
     
     
     
     
     
 

___________
___________
___________
___________

My 
Resources

___________
___________
___________
___________

My 
Wishlist

Share with your group: 
Longitudinal activity goals: 
 
 
Longitudinal education goals: 
 
 
 
Who could I contact to help? 
Local partners: 
International partners: 
 
Who am I going to reach out to this month? 
Local partners: 
International partners: 
 


